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Journal of Cammunication, Avnmn 1978

o Masy Connnuaication series (No. §1) pro-
- Wided asophisticated and extensive Cxumination
- of external radio !Jro:xdc‘zts!ing to Yugoslavia, The
Kobinson book, however, iy unique in two re-
pecls: it js comprehensive and it i writlen by a
‘estern scholar,
he publication i essentially divided inle
“twd\sections, The first examines the print and
electionic media (including, to a minor extent,
film) 3s institutions. The second section deals
with niysg communication processes, Fciiowing
an in{rdg uction ire two chaptcrs%"}’rom Lew
"ninism ty Titoisn, HH5-617 and " Balkan Mav-
ericks, 19 R-75" —which examine recent pofiti-
cal history and within this framework
Yugoslavia'\media growth and development.
Chapter 4, L lanjug: Yugoslavia's National
News Agencey, % deals with the organization and
scope of this \\importam government  news
agency. The agefev hag received international
of its extensive involvement
with the Third World News Pool—a subject
which unfortunately) js missing {rom the book.
“Who Mans the M ia?" profiles Yugoslavia's
journalisin corps; 3 fod deal of the chapter
provides a comparatively nalysis of journalists in
Yugoslavia and in the Ubited States, Chapter 6,
: Journalists in Conflict, Wiscusses Tito's media
philosophy. There is a deaifed comparison of
Titoist and Leninist press R eories. Chapters 7,
8, and 8" News of (e Wei{d," “A Picture of
the World,” and " Ethuicity dnd Politicat Com-
munication”—comprise the skeond section of
the book wherein Robinson afalyzes the me-
dia's symbolic dimension. This sdction is for the
reader who wants more than the descriptive
background of the Yugoslavian ynedia. The
. Tanjug agency figures prominenthin the dis.
! , cussion.  Finally, "Readers, ers, and
Viewers™ concludes the publication with an ex.
amination of the country’s mediz audibnee,

Politics of Afass Conununication f:t}'ugo—
slavia is well documented and it nurierous
charts and tables hely the reader draw By

her own interpretations and conclusions,
bibliography is clearly the most comprehensiye
available on Yugoslavian mass media: The only
major fault is the omission of Tanjug’s role i
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L neation Policies in’ Yugosiavia in 1976, and
Y nigre recently UNESGO's Beports and Papers

devation to g
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Wlion of the Third wWorlg News Poo) I
Mould have heen an impor!ur;t'auldi.
Jimited hudy of informution aviil.
bject. This criticism oy nat, "
om the fuet that the book i
an Enu)ortu:f("c‘unt ution to the frowing b,
of information dvailable on naliovnal medig Sy
tems. It will he fielpfi ta those whe leac,
comparative media éoy S and cauld i
serve as a model by which Yooks or ‘Nationy)

svstems should be judged. ™
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Dovcras A. Bovp
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New tidbits

Mass Persuasion in History: An 1 istorical
Analysis of the Decelopment of Propa-
gurdy Technigues by Oliver Thomson.
New York: Crane, Russak, 1977 142
pages. 40 ilustrations. $13.50.

The author of this slender volume read his.
tory at Cambridge and subsequently worked
for various advertising agencies. His work
shows traces of both influcnces. The subtitle of
the work, “Ap Historical Analysis of the Devel-
opment of Propaganda Techniques™ s quite
apt. The book consists primarily of a series of
minifectures on the yse of propaganda in the
Roman Empire, the Crusades, the Reforma-
tion, the French and American Revolutions,
Facist  Jtaly, Maoist China, ete, The in-
debtedness to I Walter Thompson appears in
the form of what appears to be a residua) fond-
ness for jargon terms {e.g., “communicology,”
“octopoid,” and “orientated™) and for slogans
devaid of content, :

Throughout the book, the author aflirms his
Usocial eybernetic” approzch to
the study of propaganda. As the (erm Ve
bernetic™ i defined (p- 3), it refers 1o the use of

Ttargeted communications.” As this term is

used (and it appears several dozen times), it is

either a pompous substitute for the torm “eom-
munication” or refers 1o nothing at all, and
seems to be arbitrazily inserted in a sentence
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whenever it strikes the author’s funcy to do so:
ey, Tehivalry, for instance, wus a noble ey-
hernetic concept L {p. 33); "Sparta and
cardy Bome hud a lod in common; a very strong

“internal eybernetie image of selfless patriotism”

and ascelisism .. .7 {p. 38); “peace was Lo re-
main an important part of his (Augustus') ey-
bernetic platform™ (p. 61% © "Dulee of ccorum
st pro patrig mor’ (1t is sweet and hoporable to
die for the country) can still be seen inseribed
on 20th century war memoriads, so perfectly
daes it crvstallise the most extraordinary of all
cvbernvtic demands made by absolute rulers”
(p. 63) ete, _

Thomson emphusizes that “symbols huve
been manipulated since the duys of the Pha-
roahs, In terms of .. oskill the difference be-
tween Caesar or Urban 1 and Hitler or John F
Kennedy is one of detail rather than principle.

- Where a really major. difierence does lie is be-

tween states where there is a media monopoly

. and states where there is, at least, some sort
of choice.”” Thomson notes, carrectly | believe,
that historians  have traditionally  under-
estimated or neglected the role of propaganda
as a stabilizing or destabifizing force, “Even
when propuganda is mentioned, as t often s, in
studies of Nupoleon, or Lenin, Caesar, or Hit-
ler, the treatment is usvally cursery. ... In
many periods such as the Crusades, the Refos-
mation, the second British Empire, propaganda
is almost totally ignored™ (p. 3.

Although Thomson's treatment is weak ana-
ytically {his terminalogy in the first part of the
baok is borrowed from that of other authors and
involves a number of typologies whose relation-
ships to ene another are never specified, and are
cosmetically grafted on to s case studies in the
second part of the book), his detailed historical
examples rebut the all too common presump-
tion that successful propaganda campaigns re-
quire the "mass media™ in their twentieth cen-
tury form. Thomson is at his best in pointing
out such propaganda coups as Roman coins
with the picture of Julius Caesar, the Song of
Roland as proCarolingiun propaganda, and the
Egyptian use of architectural monuments as
highly visible and durable “success symbols”
for the regime. Themson stresses the historical
importance of oral {e.g., ballads, fables, slo-

guns, ete.) and graphic (c.g., stamps, coins,
symbaols, monunents, massive pageantry, cle.)
forms of propaganda.

Flaws of style and luck of unalytic focus make
it impossible for me to recommend this book
unreservedly, but Thomson's treatment is so
wide-ranging that even the most knowledgabie
student of propaganda is apt to glean inter-
esting new tidbits of information from it.

Berxarb GROFMAN
University of California, Ircine

Baseline indicators

How Ch\‘z'{drcn Learn to Buy: The Devel-
opment of Consumer  Information-
Processing Skilfs by Scott Ward, Daniel
B. \\acl\man and Ellen Wartella. Bev-
erly Hilis, 52y, (,Lz[ Sage Publications,
1977. 271 pages. $15.95 (hard cover),
$6.95 (paper), -

Ward, \\';mknum,\zgnd Wartella's hook is an
important and timely addition to the growing
body of research on children’s consumer sociali-
zation. This field has received increasing atten-
tion of late because of the alleged consumer

- secialization consequences of television adver-

tising. The book is a report of.a large-scale
study which places television advertising along-
side the contest of another important socializa-
tion {oree, the family, and examines the effect
of both factors according to childrer’s individ-
ual developmental abilities. :

I have mised feclings about the studv Its
main strength is its broad scope: not since an
carly pilot investigation by AeNeal (1) has a
study attempted to go bevond children's imme-
diate reactions to television advertising and
focus instead on the broader issue of how chil-

dren learn the deciston-making skills and ecﬂl.\
nomic values which constitute their socializa- ™

tion into consumer society ut large. The study's
main weaknesses He in the methodology and
the analvsis, | have another quarrel, too, with
Ward, et al.'s theoretical interpretation of their
data, but this, to & large extent, is separate from
the findings themselves,
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